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Deana Permatasari, NRP. 1423011146
Skripsi
Objektivitas Pemberitaan Prabowo-Hatta Pada Masa Kampanye Pilpres 2014 Di
Surat Kabar Harian Sore Surabaya Post, Fakultas Ilmu Komunikasi Universitas
Katolik Widya Mandala Surabaya.
Penelitian ini dilakukan untuk mengetahui objektivitas Harian Sore
Surabaya Post dalam pemberitaan Prabowo-Hatta selama masa kampanye Pilpres
2014. Aburizal Bakrie sebagai pemilik harian sore Surabaya Post yang masuk ke
dalam Group Viva yang juga berkoalisi dalam koalisi merah putih. Prabowo-
Hatta dengan Aburizal Bakire memiliki kedekatan dalam kegiatan politik.
Sehingga menjadi sangat menarik untuk mengetahui objektivitas berita Prabowo-
Hatta dengan menggunakan metode kuantitatif dan jenis penelitian deskriptif.
Hasil dari penelitian ini menunjukkan bahwa berita-berita harian sore Surabaya
Post tentang Prabowo-Hatta tidak objektif dan tampak melalui dimensi factuality
dan dimensi imparsiality.
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Thesis
Objectivity of Prabowo Hatta Coverage on Presidential Election
Campaign 2014 in Surabaya Post Evening Newspaper, Faculty of
Communication Science, Widya Mandala Catholic University, Surabaya
This research was performed to identify Surabaya Post Evening Newspaper
objectivity in Prabowo-Hatta overage during 2014 Presidential Election
Campaign period. Aburizal Bakrie as the newspaper’s owner also as
member of Viva Group was also joined in Red-White Coalition. Hence it is
interesting to identify reporting objectivity of Prabowo-Hatta using
quantitative method and type of research used here was descriptive. Result
of research showed that news related with Prabowo-Hatta in Surabaya Post
Evening Newspaper was not objective and it could be identified from
factuality and impartiality dimension.
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